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One Leximgton: A New View from Midtown
Fosted by 51 Robins on 310010

From the outside it is hard to tell a difference. The gleaming farmer Century Plaza tower an Central Avenue looks like it
has just heen sitting there, waiting for the market to rebound. Yes, a new name, Dne Lexington, adarns its walls, but
unless you were paying special attention, vou would have no idea of the changes being made just bevond the front doar,

The developers

The timing couldn't be hetter for Macdonald Development Corporation, the company that recently purchased the huilding.
Familiarwith office-to-condo conversions, the oppaortunity to secure the Century Plaza building seemed like a no-brainer.

"Our business, for the last 30 years, has been to acquire properties where markets have crumbled" says Rohert
Macdonald, President of Macdonald Development and principal ofthe One Lexington project. "Markets collapse for
various reasons. It could be a financial catastrophe like this recent example. At the end of all that, we come inand buy."

The company's previous
successes are evident Just look
atrejuvenated skylines in
Yancouver, Edmanton,
Sacramento, San Diego and
Allanta, among aothers,

Macdonald and his patner in the
project, Rob Hubbard, have been
visiting Phoenix for decades, both
for leisure and ta survey the real
estate landscape. The two were
looking at several distressed
markets — Las Vegas, Southern
California and Phoenix, in
paricular — to make their next
move. Phoenix made the most
Sense.

"We like Phoenix," Hubbard says. "We have heen here, we have contacts here. Qut ofthe two [Las Yegas and Phoenix]
markets, I've always preferred [Phoenix], because Yegas can change very quickly, Phoenixwas always the first choice.

"In the early part of '09, it became ohvious in this market that there was a dramatic draw-down," Hubbard continues. "It
went frarm an 18-month supply to almost in balance — about a six-month supply — in fairly short order. That seemed like
a good time to move forward."

Huhbard and Macdonald searched several areas ofthe Valley — Downtowen Phoenix, Tempe and Scottsdale among
them — looking at properties.

But, to fully understand the complexity of searching through numerous properties in a quest for a true gem, we have to
travel hack to the very bedginnings of the market collapse in early 2008, Macdonald and Hubbard were already searching
around the Valley for "problem” properties that caught their attention.



The acquisition

"[The One Lexington building] stood out like a
sare thumb," Hubbard says, smiling. "First of
all, it's a high rise. It's cancrete; it's well
located — certainly a building that is
suhstantially better looking than anything we
saw. We just gotright on it."

"We weren't really familiar with this [Midtown]
location," Macdonald says. "We've heen
coming [to the Walley] for 30 yvears, but we'd
stay at the Phoenician or play galfin
Scottzdale, g0 that's the area we were used
to.When we got to know this area, we
thought it was just fantastic."

The view looking Uptown

The conversion

"We respect what the previous developerwas trying to do," Macdonald says. "By our observation, the guy did a great joh.
Ve were excited aboutthat, because we've been in his shoes"

"The neatthing is, vou have a brand new building," Hubbard chimes in. "This thing was taken down to the concrete
columns. It's exceptional, with the commercial ceiling height (at mare than 11 feet). Forthe most par, no one [offers] that."

This brings up a unigque point about One
Lexingtan: the building is exceedingly well
built. The previous remake of Century Plaza
stripped the building to its sound concrete
skeleton — originally constructed in the
mid-"70s — and built it back up with its fancy
agua-tinted skin and steel shell. A building
wiouldn't be huilt this well today.

"Because of the deal we were able to get on
the building, we were able to price it out way
helow the price of construction,” says David
Mewcombe of Russ Lyon Sothehy's
International Realty, the sales and marketing

cornpary for the building. "Feople need to The view looking Downtown
hearthat loud and clear. The market has

hottormed — actually, it's gently going up —
it's the right tirme to by

Indeed, the units will now be offered at substantially lower prices — nearly 50% what they were previously gaing far. But,
don'tthink that these are hastily built living spaces. The views fram any direction are incredible —you literally feel an fop
of Central Avenue and can see far-flung suburbs at ease — hutthe attention to detail in every unitis exceptional.

As forthe rebranding under the One Lexington name, it really made sense to move away from the building's previous
maniker, a5 it really is a completely diffierent building now. Since acquiring the building, Macdonald Develapment has
significantly upgraded the entire place — everywhere from recessed lighting and shiny new walls in the lobby area to
improved elevator entreweay facades and livelier, lush areas around the pool.

That doesn't even getinta the improvements made to the units themselves, Lavish upgrades include Caesarstone
countertops, bamboo floaring, Bosch appliances, Kohler fitures and marhle showers and surrounds. The resar-style
poal and expansive fitness center (complete with yvoga room) outmateh anything availahle in Central Phaenix,

Since the announcement of the rebranding, the buzz about One Lexington has been on the rise. t's not surprising when
wou take a look at the product heing offered. The neighhorhood is ready for the building to come alive.

"It iz anather signature development that adds to the neighborhood's eclectic mix of chic urban living and histaric homes,"
savs Julia Tourville ofthe Midtowen Museum District Meighborhood Association.

"There have been a lot of people waiting to make the jump o buy]," Mewcambe says, "We're extremely [ucky. Thizs is &
really unigue huilding. This is the perfect package to come to market now."



